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Tiktok 
Strategy 

The tiktok launch will occur roughly two 
months before the event (on or around 

Feb 15, 2023). 
The launch emcompasses
1.  The launch of the brand’s TikTok 

page
2. A promotional videos giving 

logistical details about the rave
3. The participation of celebrity 

influencers or “friends of the 
house.” 



“Diesel doesn’t currently have a 
TikTok account, which is a huge 

missed opportunity as users 
frequently post about the brand 

organically; the social media 
platform is littered with product 

information, fashion show 
content, and styling videos 

frequently posted by influencers 
and other non-affiliated content 

creators. Rather than merely 
paying for TikTok ads, the brand 

should make a page, and the 
page's launch should feature 
information about the party.” 

Dandridge, 2022 



“Celebrities with large 
Tiktok followings who 
frequently wear Diesel 
products, such as Julia 
Fox and Megan Thee 
Stallion, will be tapped to 
be “hosts” of the party.

As designated hosts and 
“friends of the brand,” 
they will be  responsible 
for mobilizing their 
respective followings.” 
Dandridge, 2022

“Megan Thee Stallion 
and Julia Fox are 
already heavily 
associated with Diesel 
and constantly 
featured in the media 
sporting the brand; 
therefore, they’ve been  
selected to present an 
authentic brand 
image.”
Dandridge, 2022



The first post of the official Diesel 
Tiktok page will be the event's launch 
video, which will feature footage from 
previous raves and include logistical 
information. 

“This launch strategy is ideal because 
it sets a precedent for the brand’s 
TikTok page to be considered a 
community space meant to 
facilitate useful and fun event 
information--not to merely push 
products. This will result in a more 
attentive, engaged, and loyal 
following than other brand pages.” 
Dandridge, 2022

Tiktok video to be modeled after 
this.  

https://www.instagram.com/p/CkLhZOjqBQR/


Dice Ticket 
Release 
Strategy

Ticket release date will be about a 
month out from the party  (on or 

around March 15, 2023)

“The platform is known for 
promoting underground parties, 
events, and concerts that often 
cater to a younger audience

Dice is the ideal event promotion 
and ticket sales platform for Diesel 
because its user base is 
overwhelmingly cool and young, 
and its discover page algorithm 
will introduce the event to its 
target demographic.” 
(Dandridge, 2022)



The homepage is a 
personalized feed 
where users can 
discover events.. 

“Due to Dice's 
discover feed 
feature, Diesel's 
events can be found 
next to popular 
organizations like 
BrainDead, 
Pitchfork, and 
Everyday People, 
who partner 
exclusively with the 
platform” 

Dandridge, 2022



The algorithm suggests events to 
users based on location, music 
taste, previous attendance, 
searches, and friend’s interests.

“Music artists such as Shygirl, 
Charli XCX, and Duckwrth, whose 
followers are mostly composed of 
hip, young people, also utilize the 
platform (Dice, 2022).” 

Dandridge, 2022



The “upcoming” tab is a 
convenient way for users 
to plan for their upcoming 

nights out -- a great way 
for Diesel to promote the 
party closer to the start 

date and create additional 
buzz. 



Party 
Logistics

● The event will be 
scheduled on or around 
April 15, 2023

● To promote accessibility, 
the event will be free to 
the public

● Attendees able to secure 
free tickets through DICE

● Party meant to situate 
Diesel in the legacy of 
global club culture and 
nightlife 



The Party builds off the Diesel x NTS 17 
hour rave, which was hosted on bonfire 
night 2022.

The partnership sought to “provide a global 
exploration of music and club culture, 
alongside spotlighting emerging talent and 
underground artists.” (HypeBae, 2022)

https://hypebae.com/2022/10/diesel-nts-17-hour-rave-bonfire-night-london-details


About the 
Photoshoot

● A full-fledged photoshoot will surprise party goers upon 
entry. 

● The shoot will include two sets on opposite sides of the 
room. Diesel accessories will be provided to serve as 
props. A fashion photographer will also be present.

● Both sets will be modeled after existing campaigns in 
which models sit atop, lay across, or caress huge 
sculptural versions of 1DR bags.

● Both sets will feature two massive green screens. 
Partygoers can choose from a selection of existing 
Diesel backgrounds.  

● Participants will be sent proofs of their shoots via text 
or email. They will be encouraged to post them on 
Instagram, tag the brand, and include a specified 
hashtag to enter the contest #1DRID4ME.



On set



Campaign Inspiration



Instagram 
Strategy

Logistics of the Competition 

● Party-goers will have two weeks 
to post their photoshoots on 
social media before the contest 
closes.

●  Posts must include the hashtag 
#1DRid4me to be considered for 
entry. 

● Massimo Piombino will select 
three campaign images to be used 
as an official Diesel campaign. 

● Two nano-influencers (>10,000) 
and one micro-influencer 
(10,000-100,000) will be chosen

● The three winners will be 
announced on Diesel’s Instagram 
page on May 1, 2023. 



Thank you! 


